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ach year in March, Pharmacy

Awareness Week (PAW) pro-
vides an opportunity to highlight
and celebrate the many ways
pharmacists help their patients
enjoy better health every day.

Your
Medicine
Cabinet

Your pharmacist

The Pharmacy Awareness Week
2001 campaign theme is
“Pharmacists care, no matter
where” and focuses on seamless
care and the diversity and reach of
pharmacy practice.

...can help you
get the best from

¥
family's needs

The activities you organize for
PAW can help you build your
practice by raising your profile —
as well as that of your profession
— in the community.

What you do for PAW should arise
from your professional goals. For
example, do you want to help
your patients have a better under-
standing of the services you can
provide? Are you looking to
expand your practice? Highlight a
specialty service? Develop your E
skills as a community educator?
Become politically active on
behalf of the profession?

PHARMACY
AWARENESS
WEEK

The tools outlined in this cata-
logue will help you do all of these
and more!

Now’s the time to start thinking
about what you will do to promote
yourself and your profession dur-
ing PAW 2001. Once you decide,
order some of these resources to
support your program.

PAW is a collaborative effort by
the Canadian Pharmacists
Association, the Canadian

Association of Chain Drug Stores, == ;ﬁ.

the Canadian Society of Hospital
Pharmacists, the Canadian
Association of Pharmacy Students
and Interns....and YOU.
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to be your
Pharmacist

PATIENT EDUCATION PAMPHLETS

Available in packages of 50, these informative pamphlets
promote the role of the pharmacist and outline the benefits of
good, ongoing communication between you and your patients.

1. Pharmacists care, no matter where lets patients know
pharmacists practice in many settings, and are always avail-
able to support their care.

2. Your Medicine Cabinet lets patients know how you can
help them choose, use, store and dispose of their prescrip-
tion and nonprescription medications properly and safely.

3. Your Child’s Health—Talk to Your Pharmacist is aimed
at helping parents — especially first time parents — sort
through the health issues that inevitably arise with young
children. Let them know that they can turn to you for
answers to questions and concerns about their child’s
health. Each package of brochures includes a sign for you
to post in the pediatric medication section of your pharma-
cy directing parents to you!

4. Looking for Health Answers Online? Talk to Your
Pharmacist will help you open up a dialogue with your
patients who, in increasing numbers, are going online to
get their health information off the web. Let them know
you’re up-to-date and that they can come to you for
answers and advice about what they are reading online.

5. Thinking About Herbals and Natural Health Products?
Talk to Your Pharmacist helps you educate your patients
about the truth: herbals and other NHPs are “serious medi-
cine” and should be used with respect and informed
choice. Tell them how you can help them have both.

$10.00

BALLOONS

Fill your pharmacy with
colour to celebrate PAW!
10” balloons feature the
PAW trademark logo.
Package of 20 in a mix of
standard colours. Available
for air or helium.

Prices listed are for members o
the PAW partner organizations: C/
CAPSI, CPhA and CSHP. Non-merr
please add 25% to your total
when ordering.

1. Air 2. Helium
$7.00
BUTTONS

Two types of buttons, one with this year’s “Pharmacists care, no
matter where” slogan, the other with “Proud to Be Your
Pharmacist”. The buttons are not dated, so you and your staff can
wear them year round. Bags of 10 buttons.

1. “Pharmacists care, no matter where”
2. “Proud to be your Pharmacist”
$7.50

PRESCRIPTION BAGS

Prescription bags carry the PAW logo on one side (without the date
S0 you can use them year round and during next year’s campaign).
On the other side is important information about how you care
about your patients’ health. 9”” x 4” x 2 white bag.

Sold in packages of 50.

$5.00
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T-SHIRTS

Colourful design, high quality, white, 100%
cotton “Tee”. Make a statement about your
profession. Celebrate the week by wearing this
PAW favourite! PAW 2001 slogan is on the front
and the PAW trademark logo and new website
address are on the back. Sizes L-XL.

$14.00

All orders must be received by February 7, 2001
to ensure prompt delivery by Canada Post.
Orders received after this date will be
shipped via courier collect.

PHARMACY SERVICES CARD THE PAW 2001
An excellent bag stuffer! The Pharmacy Services Card “ESSENTIAL KIT?”

outlines all the services today’s pharmacist provides. . .
ysp P PAW just got easier! We've created a package to get you

A perfect advocacy tool you’ll want to give to your ; ’
a‘:ients or use inyeffortz to educate th% medie)\l third going on your PAW plans and save you money and time! Each
p: s ) PAW kit includes:

party payers, politicians and other healthcare professionals t of posters (2
about the depth and breadth of today’s pharmacy Szclt()a peof,fgzgh) set of pamphlets
practice. Comes in quantities of 50 sheets. F5 setsgof 50) pamp

$5.00 a bag of each button (20 buttons in all)
package of prescription bags (50)
medication tips (50)

pharmacy services cards (50)

bag of balloons (20)

Pharmacists care, MUG ATt 05
i The ever-popular PAW mug package of fridge magnets
no matter w hﬂ? 1 i package of temporary tattoos (100)
POSTER shows your patients you J
are proud to be their phar- colouring books (12)
Comes in sets of 2. macist. Mugs are ceramic .
Dimensions: 117 x 33”. and will hold 11 oz. of All for just $99.99
A perfect fit for your your favourite beverage. (retail value $121.50)
pharmacy wall! $5.00 and members pay only $10.00 on shipping and handling-even
$5.00 when ordering additional items! (Non-members pay $150.00
plus $20.00 shipping and handling.)
FRIDGE
MAGNETS

MEDICATION TIPS

A perfect complement to the prescrip-
tion bag, these two-sided medication
tips sheets provide patients with a
checklist of questions about their
prescription and nonprescription drugs.
The sheets direct your patients to you
as the expert source of information!
Sold in pads or loose-leaf sheets

in quantities of 50.  $5.00

Fridge magnets

are the size of a business card, and
you can write your pharmacy name
and number on them with a dry-erase
marker. “Guaranteed” to hold a
prominent place on your patients’
fridge! Sold in packages of 25.

$8.00

nbers of
ons: CACDS,
)n-members

ur total

ESPECIALLY FOR KIDS

TEMPORARY TATTOOS TEAR-OFF PADS — COLOURING BOOKS
These are a hit with kids! Give them something fun to take Each 8% x 11 pad contains R LR Kids love 'em! Each package
home that will remind them of all they’ve learned during 50 sheets that you can hand to e has 12 books with
PAW. The tattoos stay on for days, are hypoallergenic and the children who come into your m—— easy-to-colour images.
safety tested. Each sheet is 3" x 2%2”" with four images. pharmacy. Use them for a . - $10.00
Sold in packages of 25 sheets.  $8.50 colouring contest. Sheets Pharmacists care,

have pictures and games | NO Matter where.

on one side and informa- Colour by number

You and Your
Pharmacist

tion about the important
work pharmacists do on
the other. You know you
will be front and centre in
at least 50 homes with
this item...what parent

Unscramble the letters and find out where pharmacists work:

doesn’t proudly display | i ounses T

i ild uar stersos (T TT) (TTTTTT]
his or her child's artwork | 3212 FH-H P
on the fridge? 4. seacrhe abs | 1 (T 11
$3.00 .

0[0) COLOURING BOOI
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Pharmacy Awareness Week 2001 Order Form

Prices in effect until April 1, 2001. If ordering after April 1, 2001 please call 1-800-917-9489

Place your order today!
Just choose one of these four easy methods.

PHONE 1-800-917-9489 or (613) 523-7877
Please have your credit card number ready.

FAX 1-800-601-1904 or (613) 523-0445
Please include your credit card information under “Method of
Payment” (do not send confirmation).

MAIL Complete the order form and return with payment in the
enclosed envelope to:
CPhA, 1785 Alta Vista Dr., Ottawa ON K1G 3Y6, Canada.

E-MAIL orders@cdnpharm.ca
To be invoiced, please provide order information and mailing
address (do not send credit card information).

Please fill in the address below so we can deliver
your PAW order directly to you.

[0 CHANGE OF ADDRESS [0 MAILING ADDRESS ONLY

Prices listed are for members of the PAW partner organizations: CACDS, CAPSI, CPhA and CSHP. Non-members please add 25% to your total when ordering.

CACDS, CAPSI, CPhA and CSHP MEMBERS

Membership number  [J CACDS [ cAPsI [ cPhA [ csHP

Name

Pharmacy/Organization

Department

Street address [] Home [ Business

City Province Postal code

Bus. tel. Fax

Home tel. Email

Method of Payment. Check one of the options below.

O O

[] Cheque/money order
Payable to CPhA

[] Please bill me

Card number Expiry date

Item Language Quantity Price Total
PAW 2001 Essential Kit O English
. . O French $99.99 =
Patient education pamphlets
(Package of 50): .
’ O English
1. Ph t \ tter wh -
armacists care, no matter wnere O French $ 1000 =
- ) 0 English
2. Your Med Cabinet -
our Medicine Cabine O French $ 10.00 =
- 0 English
3. Your Child’s Health O French $10.00 =
’ ) 0 English
? -
4. Looking for Health Answers Online? O French $10.00 =
L 0 English
? —
5. Thinking About Herbals ...? O French $10.00 =
Balloons 0 Air
(Package of 20) O Helium $7.00 =
Pharmacist buttons (Bag of 10) .
1. Pharmacists care, no matter where 0 English $7.50 =
O French R
2. Proud to be your Pharmacist O English $7.50 =
O French
Prescription bags 0 English
(Package of 50) O French $5.00 =
TshirtsL___ XL ___ 0 English
L XL O French $14.00 =
Pharmacy Services Card O English
(Package of 50 sheets) O French $5.00 =
Mug O English
O French $5.00 =
Fridge Magnets 0 English _
O French $8.00 =
Posters O English
(Set of 2) O French $5.00 =
Medication tips 0 English
(Package of 50 sheets) O French $5.00 =
Temporary tattoos
(25 sheets, total 100) $8.50 =
Tear-off pads O English
(Pad of 50 sheets) O French $3.00 =
Colouring books O English
(Package of 12) O French $10.00 =

Signature

Telephone (in case we need to speak with you)

Please help us serve you better by indicating your practice setting
[0 HOSPITAL [0 COMMUNITY [ PHARMACY STUDENT

Presidents’ Club Sponsors for 2001
= \Whitehall-Robins Inc.
= Canadian Pharmaceutical Journal

0 OTHER

Shipping
Order Value & Handling

$ 5.00-$24.99 $5.00
$25.00-$49.99 $ 7.50
$50.00-$74.99 $10.00
$75.00-$99.99 $15.00
$100.00 $20.00

or more
Members ordering $10.00

PAW Kits
GST #R100770031

Merchandise Subtotal
Nonmembers add 25%

Subtotal
Shipping & Handling

Subtotal

+7% GST
(Does not apply to NB, NS & NFLD)

+8% PST
(Ontario residents, please add 8 %)

+15% HST
(NB, NS & NFLD residents only)

TOTAL

Double Platinum
= Apotex Inc./PA.C.E.



